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Strategic Marketing Management 7th Edition Alexander Chernev: A Deep Dive
into Modern Marketing Excellence

strategic marketing management 7th edition alexander chernev is a cornerstone
resource for marketers, students, and business professionals aiming to master
the principles and practices of strategic marketing today. This latest
edition, authored by the renowned marketing expert Alexander Chernev, offers
a robust framework that blends theoretical concepts with practical
applications, making it a go-to guide for understanding how to craft and
implement effective marketing strategies in a rapidly evolving business
landscape.

If you are eager to elevate your marketing acumen or seeking a comprehensive
textbook that balances depth with accessibility, the strategic marketing
management 7th edition alexander chernev delivers insights that resonate with
both academic and real-world marketing challenges.

What Sets the Strategic Marketing Management
7th Edition Alexander Chernev Apart?

When compared to other marketing textbooks, Chernev’s 7th edition stands out
for its clarity, structure, and contemporary relevance. The book is designed
not just to teach marketing theory but to enable readers to think
strategically and act decisively in competitive markets. Chernev emphasizes a
customer-centric approach combined with rigorous analysis, making it easier
to understand how to identify opportunities and position products or services
effectively.

In this edition, the author has integrated the latest trends and technologies
impacting marketing—such as digital marketing strategies, data-driven
decision-making, and the role of social media—ensuring readers stay updated
with modern marketing dynamics.

Accessible Yet Comprehensive Content

One of the key strengths of the strategic marketing management 7th edition
alexander chernev is its ability to cater to both beginners and advanced
marketers. Complex concepts like market segmentation, competitive analysis,
and brand positioning are broken down into digestible segments, supported
with practical examples and case studies. This makes the learning process
engaging and less intimidating, encouraging readers to apply concepts in real



business scenarios.

Updated Frameworks and Models

Chernev is known for refining traditional marketing models to suit current
business realities, and this edition is no exception. The 7th edition
revisits classic frameworks such as SWOT analysis, the marketing mix (4Ps),
and Porter’s Five Forces, while also introducing newer models that better
address digital disruption and customer experience management. This blend of
old and new equips marketers with a versatile toolkit to tackle diverse
challenges.

Core Themes Explored in the Strategic Marketing
Management 7th Edition Alexander Chernev

Understanding the thematic structure of the book can help readers navigate
its wealth of information more effectively. Several key themes recur
throughout the text, creating a cohesive narrative about strategic marketing.

Customer Value and Market Orientation

At the heart of Chernev’s marketing philosophy is the concept of creating
superior customer value. The book goes beyond simply satisfying customer
needs—it stresses anticipating those needs and innovating to exceed
expectations. This focus on market orientation encourages businesses to align
their strategies closely with evolving market demands and consumer behavior
patterns.

Competitive Advantage and Positioning

Chernev dedicates significant attention to how companies can build and
sustain competitive advantage. The strategic marketing management 7th edition
alexander chernev explains positioning not just as a marketing tactic but as
a fundamental business strategy. Through detailed examples, readers learn how
to carve out unique market positions that differentiate brands and build
lasting customer loyalty.

Integrated Marketing Strategies

In today’'s complex business environment, marketing can’t function in
isolation. Chernev’s book highlights the importance of integrating various



marketing activities—product development, pricing, distribution, and
promotion—into a coherent strategy that supports overarching business goals.
This holistic approach ensures consistency and amplifies the impact of
marketing efforts.

Practical Applications and Tools Within the
Book

The strategic marketing management 7th edition alexander chernev is not just
theoretical; it is packed with actionable insights and tools that help
translate knowledge into practice.

Case Studies and Real-World Examples

One of the most valuable aspects of the book is its extensive use of
contemporary case studies. These real-world examples illustrate how companies
navigate complex marketing challenges, from entering new markets to managing
brand crises. Studying these cases enhances critical thinking and provides
inspiration for handling similar situations in your own work.

Step-by-Step Strategic Planning

Chernev provides clear, stepwise guidance on crafting marketing
strategies—from conducting market analysis to setting objectives and
implementing plans. This systematic approach demystifies the strategic
planning process, making it accessible for marketers at any level.

Analytical Frameworks and Worksheets

To support strategic decision-making, the book includes numerous frameworks
and worksheets, such as competitor analysis grids, customer profiling
templates, and marketing metrics dashboards. These tools facilitate hands-on
learning and help marketers quantify and monitor the effectiveness of their
strategies.

Why Marketers and Students Choose Strategic
Marketing Management 7th Edition Alexander



Chernev

There are countless marketing textbooks available, but Chernev’s work
continues to be a preferred choice thanks to its balance of rigor and
readability.

Relevance to Modern Marketing Challenges

With the marketing landscape constantly shifting due to digital
transformation, globalization, and changing consumer expectations, the
strategic marketing management 7th edition alexander chernev remains highly
relevant. It addresses contemporary issues such as digital analytics, social
media strategies, and the ethical dimensions of marketing—topics that are
often underrepresented in traditional texts.

Engaging Writing Style

Chernev’s writing is approachable, often conversational, which helps maintain
reader interest. The author’s knack for storytelling and real-life
illustrations makes complex ideas easier to grasp and remember, enhancing the
overall learning experience.

Comprehensive Coverage of Marketing Fundamentals

Whether it’s understanding buyer behavior, setting pricing strategies, or
designing marketing communications, the book covers all foundational aspects
thoroughly. This comprehensive scope ensures that readers develop a well-
rounded understanding of marketing management without needing to consult
multiple sources.

Tips for Getting the Most Out of Strategic
Marketing Management 7th Edition Alexander
Chernev

To fully benefit from Chernev’s insights, consider these strategies while
studying or applying the material:

* Engage Actively with Case Studies: Don’t just read the cases—analyze
them critically. Ask yourself what you would do differently and why.



e Apply Frameworks to Real Situations: Try using the provided tools and
models on actual businesses you know or your own projects to deepen
understanding.

e Stay Updated on Marketing Trends: Supplement the book’s content with
current articles and reports to see how strategies evolve over time.

e Discuss Concepts with Peers: Marketing strategy benefits greatly from
diverse perspectives. Join study groups or forums to debate ideas and
solutions.

Strategic marketing management is an evolving discipline, and Alexander
Chernev’s 7th edition offers a solid foundation to not only learn but also
innovate within this field. Whether you are a student, educator, or marketing
professional, this edition equips you with the knowledge and tools to
navigate complex market environments and drive strategic success.

Frequently Asked Questions

What are the key updates in the 7th edition of
Strategic Marketing Management by Alexander Chernev?

The 7th edition includes updated case studies, new frameworks for digital
marketing strategies, enhanced sections on data analytics, and reflects the
latest trends in customer-centric marketing approaches.

How does Alexander Chernev's Strategic Marketing
Management differentiate from other marketing
textbooks?

Chernev's book emphasizes practical decision-making frameworks, integrates
behavioral economics principles, and provides a strategic perspective that
balances theory with real-world application through numerous case examples.

What are the main strategic frameworks introduced in
the 7th edition of Strategic Marketing Management?

The book introduces frameworks such as the Strategic Marketing Process,
Customer Segmentation and Targeting, Positioning Strategies, Competitive
Advantage Analysis, and Marketing Mix Optimization.

Is Strategic Marketing Management 7th edition



suitable for beginners or advanced marketing
students?

The book is designed for both advanced undergraduate and graduate students,
as well as marketing professionals, offering foundational concepts as well as
advanced strategic tools and case analyses.

Does the 7th edition cover digital and social media
marketing strategies?

Yes, the 7th edition includes comprehensive coverage of digital marketing,
social media strategies, online consumer behavior, and how these elements
integrate into overall marketing strategy.

Are there any supplementary materials available with
Alexander Chernev's Strategic Marketing Management
7th edition?

Typically, the 7th edition comes with supplementary resources such as
instructor guides, presentation slides, case study solutions, and sometimes
access to an online portal for additional learning materials.

How can Strategic Marketing Management 7th edition
help businesses improve their marketing performance?

The book provides strategic tools and frameworks that help businesses analyze
market opportunities, understand customer needs, design effective value
propositions, and implement marketing plans that enhance competitive
positioning and profitability.

Additional Resources

Strategic Marketing Management 7th Edition Alexander Chernev: A Comprehensive
Review

strategic marketing management 7th edition alexander chernev has firmly
established itself as a cornerstone text for students, academics, and
marketing professionals seeking a rigorous yet accessible framework for
understanding modern marketing strategies. This edition, authored by
Alexander Chernev, a notable marketing scholar and professor, continues the
tradition of delivering insightful analysis and practical tools that align
with the evolving landscape of strategic marketing. As marketing environments
become increasingly complex and customer-centric, Chernev’s work offers a
structured approach to navigating these challenges through a blend of theory,
real-world applications, and analytical frameworks.

In this review, we explore the distinctive features of the seventh edition,



evaluate its relevance in today’s dynamic market conditions, and consider how
it compares to other leading textbooks in the field. By delving into the
book’s content, pedagogical style, and practical utility, this article aims
to provide a thorough understanding of why this edition remains a popular
choice among educators and practitioners alike.

In-Depth Analysis of Strategic Marketing
Management 7th Edition Alexander Chernev

Alexander Chernev's Strategic Marketing Management is widely recognized for
its clarity and comprehensive coverage of marketing strategy concepts. The
seventh edition builds on previous versions by integrating the latest
academic research, case studies, and market trends. It is particularly noted
for combining analytical rigor with actionable insights, making it suitable
not only for classroom learning but also for strategic decision-making in
professional settings.

One of the key strengths of this edition lies in its clear explanation of
strategic frameworks such as SWOT analysis, the 4Ps of marketing,
segmentation-targeting-positioning (STP), and competitive advantage models.
Chernev skillfully contextualizes these frameworks within contemporary market
challenges, including digital transformation, globalization, and shifting
consumer behavior. This contextualization ensures readers grasp both
foundational principles and their application in real business scenarios.

Comprehensive Coverage of Marketing Strategy
Concepts

The book is organized into thematic sections that progressively develop the
reader’s understanding from fundamental principles to advanced strategy
formulation and implementation. Notably, it dedicates significant attention
to the following areas:

Market Analysis and Segmentation: Detailed approaches to identifying
target customer segments based on behavioral, demographic, and
psychographic criteria.

Value Proposition and Positioning: Techniques for crafting compelling
value propositions that resonate with chosen market segments.

Competitive Dynamics: Examination of competitive forces, competitor
analysis, and strategic positioning.

Marketing Mix Optimization: Insights into how product, price, place, and
promotion strategies interrelate and can be adjusted to maximize market



impact.

e Digital and Data-Driven Marketing: Updated content reflecting the
growing importance of digital channels, social media, and analytics in
strategic marketing decisions.

This structured approach facilitates a layered understanding, enabling
readers to build from core concepts to nuanced strategic decisions.

Pedagogical Style and Learning Enhancements

Chernev’s writing style in the seventh edition is both accessible and
authoritative, avoiding jargon-heavy language while maintaining academic
rigor. The textbook incorporates numerous examples from diverse industries,
bridging theory and practice effectively. Each chapter includes:

e Case studies highlighting real corporate strategies and outcomes
e Chapter summaries and key takeaways for quick revision
e Discussion questions encouraging critical thinking and application

e Strategic marketing models presented visually to aid comprehension

These pedagogical tools enhance engagement and make complex concepts more
digestible, particularly for students unfamiliar with strategic marketing
nuances.

Comparative Perspective: How Does It Stand
Against Other Strategic Marketing Texts?

In the competitive landscape of strategic marketing textbooks, the seventh
edition by Alexander Chernev holds its own against other prominent works such
as Philip Kotler’s “Marketing Management” and David Aaker’'s “Strategic Market
Management.” While Kotler’s textbook is often lauded for its breadth and
depth across marketing disciplines, Chernev’'s text is distinguished by its
sharper focus on strategy formulation and decision-making processes.

Where Kotler might provide a broader marketing overview, Chernev narrows in
on the strategic imperatives that drive competitive advantage. This makes it
especially useful for MBA students and marketing strategists who require a
toolkit for analyzing market opportunities and crafting sustainable



strategies. In contrast to Aaker’s work, which emphasizes brand strategy,
Chernev offers a more generalist yet highly analytical approach covering the
full spectrum of marketing strategy components.

Strengths and Limitations of the Seventh Edition

Every textbook has its strengths and potential drawbacks, and this edition is
no exception. Its major advantages include:

e Up-to-date content: Incorporation of emerging marketing trends such as
digital disruption and customer experience management.

e Analytical rigor: Emphasis on data-driven decision-making and strategic
frameworks enhances practical relevance.

e User-friendly presentation: Clear language, structured chapters, and
illustrative examples improve accessibility.

However, some readers may find the textbook’'s focus on strategic frameworks
at times dense, especially if they seek more in-depth coverage of tactical
marketing elements like advertising creative or sales promotion.
Additionally, while the book covers digital marketing, it may not delve as
deeply into this rapidly evolving area compared to specialized texts focused
exclusively on digital strategies.

Relevance in the Current Marketing Landscape

The marketing world is undergoing significant transformation driven by
technology, data analytics, and changing consumer expectations. In this
context, strategic marketing management requires agility, precision, and a
strong analytical foundation-the very competencies that Chernev’s seventh
edition emphasizes. The book’s balanced treatment of traditional marketing
principles alongside contemporary challenges such as omnichannel marketing
and customer lifetime value analytics positions it as a valuable resource for
both new learners and seasoned marketers.

Marketing managers aiming to integrate strategic thinking into digital
campaigns or multinational market entries will find the frameworks and case
studies particularly applicable. Moreover, academic instructors benefit from
the book’s alignment with current curricula that stress strategic analysis
and critical thinking.



Who Should Consider This Edition?

The seventh edition is ideally suited for:

e Graduate and undergraduate students in marketing, business, and
management programs

e Marketing professionals seeking to enhance strategic planning skills

e Consultants advising firms on market positioning and competitive
strategy

e Entrepreneurs developing market entry and growth strategies

Its versatility and depth make it a solid investment for anyone looking to
deepen their understanding of marketing strategy in a structured and
research-backed manner.

As strategic marketing continues to evolve, resources like the strategic
marketing management 7th edition Alexander Chernev remain indispensable for
those committed to mastering the art and science of market leadership.
Through its comprehensive coverage, practical focus, and scholarly integrity,
this edition contributes meaningfully to the ongoing conversation about how
businesses can thrive in an increasingly competitive and digital marketplace.

Strategic Marketing Management 7th Edition Alexander
Chernev

strategic marketing management 7th edition alexander chernev: The Marketing Plan
Handbook, 7th Edition Alexander Chernev, 2025-07-01 The Marketing Plan Handbook offers a
streamlined approach to creating impactful marketing plans. Using a step-by-step method to develop
a strategically sound plan, the book presents key information in a concise and logical way. It
explains the fundamental principles of building a marketing plan and introduces a comprehensive
framework that includes all essential components. The marketing plan presented in the book is
based on the perspective that marketing is a core business discipline, playing a crucial role in
shaping many of a company’s decisions and actions. A key feature of the book is its emphasis on
marketing as a value-creation process, making it relevant to both business-to-consumer and
business-to-business contexts. This book is a valuable resource for managers in all types of
organizations. For companies launching new products, it offers a structured process for developing a
marketing plan to support the introduction of a new offering. For established businesses with
existing product portfolios, it provides a systematic approach to managing their offerings and
product lines. Whether used by a small business formalizing its planning process or a large
multinational corporation, the framework in this book helps streamline marketing planning.

strategic marketing management 7th edition alexander chernev: Strategic Marketing
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Management - The Framework, 10th Edition Alexander Chernev, 2019-01-01 Strategic Marketing
Management: The Framework outlines the essentials of marketing theory and offers a structured
approach to identifying and solving marketing problems. This book presents a strategic framework
to guide business decisions involving the development of new offerings and the management of
existing products, services, and brands.

strategic marketing management 7th edition alexander chernev: Strategic Marketing
Management: Theory and Practice Alexander Chernev, 2019-01-01 Strategic Marketing
Management: Theory and Practice offers a systematic overview of the fundamentals of marketing
theory, defines the key principles of marketing management, and presents a value-based framework
for developing viable market offerings. The theory presented stems from the view of marketing as a
value-creation process that is central to any business enterprise. The discussion of marketing theory
is complemented by a set of practical tools that enable managers to apply the knowledge contained
in the generalized frameworks to specific business problems and market opportunities. The
information on marketing theory and practice contained in this book is organized into eight major
parts. The first part defines the essence of marketing as a business discipline and outlines an
overarching framework for marketing management that serves as the organizing principle for the
information presented in the rest of the book. Specifically, we discuss the role of marketing
management as a value-creation process, the essentials of marketing strategy and tactics as the key
components of a company’s business model, and the process of developing an actionable marketing
plan. Part Two focuses on understanding the market in which a company operates. Specifically, we
examine how consumers make choices and outline the main steps in the customer decision journey
that lead to the purchase of a company’s offerings. We further discuss the ways in which companies
conduct market research to gather market insights in order to make informed decisions and develop
viable courses of action. Part Three covers issues pertaining to the development of a marketing
strategy that will guide the company’s tactical activities. Here we focus on three fundamental
aspects of a company’s marketing strategy: the identification of target customers, the development
of a customer value proposition, and the development of a value proposition for the company and its
collaborators. The discussion of the strategic aspects of marketing management includes an in-depth
analysis of the key principles of creating market value in a competitive context. The next three parts
of the book focus on the marketing tactics, viewed as a process of designing, communicating, and
delivering value. Part Four describes how companies design their offerings and, specifically, how
they develop key aspects of their products, services, brands, prices, and incentives. In Part Five, we
address the ways in which companies manage their marketing communication and the role of
personal selling as a means of persuading customers to choose, purchase, and use a company’s
offerings. Part Six explores the role of distribution channels in delivering the company’s offerings to
target customers by examining the value-delivery process both from a manufacturer’s and a
retailer’s point of view. The seventh part of the book focuses on the ways in which companies
manage growth. Specifically, we discuss strategies used by companies to gain and defend market
position and, in this context, address the issues of pioneering advantage, managing sales growth,
and managing product lines. We further address the process of developing new market offerings and
the ways in which companies manage the relationship with their customers. The final part of this
book presents a set of tools that illustrate the practical application of marketing theory. Specifically,
Part Eight delineates two workbooks: a workbook for segmenting the market and identifying target
customers and a workbook for developing the strategic and tactical components of a company’s
business model. This part also contains examples of two marketing plans—one dealing with the
launch of a new offering and the other focused on managing an existing offering.

strategic marketing management 7th edition alexander chernev: The Marketing Plan
Handbook, 5th Edition Alexander Chernev, 2018-03-22 The Marketing Plan Handbook can benefit
managers in all types of organizations. For startups and companies considering bringing new
products to the market, this book outlines a process for developing a marketing plan to launch a new
offering. For established companies with existing portfolios of products, this book presents a



structured approach to developing an action plan to manage their offerings and product lines.
Whether you manage a small business seeking to formalize the planning process, a startup seeking
venture-capital financing, a fast-growth company considering an initial public offering, or a large
multinational corporation, you can gain competitive advantage by translating the marketing
planning process outlined in this book into a streamlined strategic document that informs your
actions and helps avoid costly missteps.

strategic marketing management 7th edition alexander chernev: Marketing Management:
Theory and Practice, 2nd Edition Alexander Chernev, 2025-09-15 Marketing Management: Theory
and Practice provides a systematic overview of the fundamentals of marketing theory, defines the
core principles of marketing management, and presents a value-based framework for developing
viable market offerings. This theory is grounded in the view of marketing as a value-creation process
essential to any business enterprise. The discussion of marketing theory is complemented by
practical tools that help managers apply the generalized frameworks to address specific business
challenges and capture market opportunities. The marketing theory outlined in this book applies to a
broad range of companies—startups and established enterprises, consumer packaged goods
companies and business-to-business firms, high-tech and low-tech ventures, online and
brick-and-mortar businesses, product manufacturers and value-added service providers, as well as
nonprofit and profit-driven organizations. This book combines theoretical rigor with practical
relevance to strengthen the marketing skills of a wide spectrum of business professionals—from
those creating new market offerings to those enhancing existing ones, from entrepreneurs launching
new ventures to managers in established corporations, and from product managers to senior
executives.

strategic marketing management 7th edition alexander chernev: MANAJEMEN
PEMASARAN JASA Dr. Welly Surjono, SE., M.Si. , H. Saepudin, SE., M.Si., Pemasaran merupakan
aktivitas penting dan ujung tombak bagi keberhasilan perusahaan serta merupakan sistem
keseluruhan dari kegiatan usaha. Oleh karena itu mengapa pemasaran itu penting untuk dipelajari,
karena hal berikut ini: 1. Munculnya pasar pembeli (buyer market) kebalikan dari kondisi pasar
penjual (seller market) 2. Semakin meningkatnya pendapatan pribadi yang dibelanjakan, hal ini
merupakan peluang terjadinya pemasaran secara massal yang akan menimbulkan persaingan yang
ketat antar produsen 3. Perkembangan teknologi yang menyebabkan bentuk, mutu dan jenis
barang/jasa yang ditawarkan memiliki banyak kesamaan. Tugas pemasaran antara lain membuat
suatu perusahaan nampak berbeda dengan pesaing (produk, harga, distribusi, promosi, bukti fisik,
SDM dan sistem/prosedur kerja) 4. Akselerasi perubahan sosial, ekonomi, politik dan persaingan
dapat mempengaruhi bentuk dan sifat pasar. Pada saat terjadi perubahan, perusahaan harus dapat
beradaptasi. Misal: perubahan produk, cara-cara penjualan, dll. 5. Peluang untuk berkarir dan
memperoleh penghasilan.

strategic marketing management 7th edition alexander chernev: The Marketing Plan
Handbook, 7th Edition ALEXANDER. CHERNEV, 2025-07 The Marketing Plan Handbook offers a
streamlined approach to creating impactful marketing plans. Using a step-by-step method, the book
presents key information in a concise and logical way.

strategic marketing management 7th edition alexander chernev: Advances in National
Brand and Private Label Marketing Francisco J. Martinez-Lopez, Juan Carlos Gazquez-Abad,
Alexander Chernev, 2018-05-29 This book presents the latest research on national brand and private
label marketing - in a collection of original and highly relevant contributions to the 2018
International Conference on National Brand & Private Label Marketing in Barcelona. It covers a
wide range of topics from fields as varied as retailing, marketing, general business, psychology,
economics and statistics. Further, the papers address diverse areas of application, including:
purchase-decision models, premium private labels, decisions involved in introducing new products,
M-commerce, private label adoption, assortment decisions, private label pricing, brand equity and
collaborative relationships. The main theme of the 2018 conference was Building Strong Brands in
the Digital Age.



strategic marketing management 7th edition alexander chernev: Strategic Marketing
Philip Kotler, Vibrant Publishers, 2024-09-16 Strategic Marketing by Philip Kotler Unlock the secrets
to effective marketing with Philip Kotler's Strategic Marketing. Renowned as a cornerstone in
marketing literature, this book offers a deep dive into the principles and practices that drive
successful marketing strategies. Kotler's expertise illuminates the path to creating and executing
strategies that stand out in today's competitive marketplace. In Strategic Marketing, you'll explore:
-- Innovative Frameworks: Discover essential tools and models for developing robust marketing
strategies. -- Practical Case Studies: Gain insights from real-world examples that demonstrate the
application of key marketing concepts. -- Strategic Insights: Learn how to effectively analyze market
dynamics and position your brand for success. -- Comprehensive Guidance: From market research to
strategy implementation, Kotler provides actionable advice for marketers at every level. Perfect for
marketing professionals, business leaders, and students alike, this book is your guide to mastering
the art of strategic marketing and driving your business to new heights. Dive into Kotler's timeless
wisdom and transform your marketing approach today.

strategic marketing management 7th edition alexander chernev:
Marketing-Management Philip Kotler, Kevin Lane Keller, Alexander Chernev, Marc Oliver
Opresnik, 2023

strategic marketing management 7th edition alexander chernev: Marketing Management
Philip Kotler, Kevin Keller, Alexander Chernev, Delphine Manceau, Aurélie Hemonnet-Goujot,
Virginie Pez, 2025-06-27 Intégration de 1'Intelligence Artificielle (IA): Analyse de 1'impact de 1'TA sur
les modeles commerciaux et la redéfinition du succes marketing. Mise a jour des théories et
pratiques marketing: Examen des évolutions récentes avec des exemples pertinents issus de
diverses industries. Focus sur la communication digitale: Nouveaux développements sur les
métriques du marketing digital et les acteurs de I'adtech. Approche analytique renforcée: Principes,
stratégies et tactiques pour analyser les enjeux et pratiques marketing actuels. Orientation vers la
prise de décision: Outils pour aider les responsables marketing et directions générales a prendre des
décisions éclairées

strategic marketing management 7th edition alexander chernev: Marketing Management
Philip Kotler, 2012
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most strategic) Of or relating to military operations that are more large-scale or long-range than
local or tactical ones.

STRATEGIC | meaning - Cambridge Learner's Dictionary strategic adjective (POSITION) If
something is in a strategic position, it is in a useful place for achieving something
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