
i want my i want my i want my mtv
**I Want My I Want My I Want My MTV: The Cultural Phenomenon Behind the Iconic Phrase**

i want my i want my i want my mtv—these words echo the spirit of a generation that grew up
alongside the rise of music television. More than just a catchy slogan, it became a rallying cry that
symbolized a transformative era in entertainment and pop culture. Whether you were a kid in the
1980s glued to your TV screen or a music enthusiast curious about how MTV revolutionized the
industry, understanding this phrase opens a window into a pivotal moment in media history.

The Origin of "I Want My MTV"

The phrase "I want my MTV" didn’t just appear out of thin air. It was a clever marketing campaign
launched by MTV (Music Television) shortly after the channel's debut in 1981. At a time when cable
television was still expanding, MTV needed a way to grow its audience and make music videos a
mainstream form of entertainment.

The Marketing Genius Behind the Slogan

MTV’s marketing team brilliantly enlisted popular musicians of the time to shout the phrase "I want
my MTV" in commercials, creating an infectious demand for the channel. Artists like Mick Jagger,
David Bowie, and Cyndi Lauper appeared in ads, lending star power and credibility. This campaign
didn’t just advertise a channel; it sold a lifestyle, a new way for fans to experience music.

The repeated chant "I want my I want my I want my MTV" captured the excitement and urgency of
the moment—fans weren’t just interested in music; they wanted to see it live, in motion, 24/7. This
demand helped MTV secure spots on cable providers nationwide, changing how audiences consumed
music forever.

How "I Want My MTV" Changed Music and Television

The impact of this phrase and the channel it promoted goes far beyond nostalgia. MTV fundamentally
shifted the music industry, television programming, and even the cultural landscape.

The Rise of Music Videos as an Art Form

Before MTV, music videos were rare and often low-budget promotional tools. With the creation of the
channel that viewers clamored for, music videos became a creative art form. Artists and directors
pushed boundaries, blending storytelling, fashion, and cutting-edge visuals into short films that
complemented the music.



This shift allowed musicians to express themselves visually and connect with fans on a deeper level. It
also elevated the importance of image and style in the music world, influencing trends and pop
culture dramatically.

Shaping the MTV Generation

The phrase "I want my MTV" quickly became synonymous with the youth culture of the 1980s and
early 1990s. MTV wasn’t just about music videos; it became a cultural hub that introduced new
genres, lifestyles, and social issues to millions of viewers.

Shows like *MTV Unplugged*, *Yo! MTV Raps*, and *The Real World* diversified content, giving voice
to various communities and tastes. The phrase encapsulates this hunger for fresh, edgy, and
innovative content that defined a generation’s identity.

Why "I Want My MTV" Still Resonates Today

Even decades after its heyday, the phrase "I want my I want my I want my MTV" continues to
resonate. But why does this slogan hold such staying power?

Nostalgia and Cultural Memory

For many, it’s a nostalgic phrase that recalls a simpler time when music television was revolutionary.
It reminds fans of the thrill of discovering new artists, watching iconic videos for the first time, and
being part of a shared cultural experience.

Influence on Modern Media Consumption

The demand expressed in "I want my MTV" parallels today’s appetite for on-demand, visually rich
content through platforms like YouTube, TikTok, and streaming services. The phrase symbolizes the
ongoing desire for immediate access to music and entertainment, a craving that remains relevant as
technology evolves.

Exploring the Legacy of MTV Through "I Want My MTV"

MTV’s influence extends far beyond music videos, and the slogan "I want my MTV" is a gateway to
understanding this legacy.

Launching Careers and Breaking Barriers



MTV catapulted many artists into superstardom. Names like Madonna, Michael Jackson, and Nirvana
became household staples partly because of their groundbreaking videos aired on the channel. The
phrase embodies the eagerness of fans who wanted to see these stars on their screens, shaping the
global music scene.

MTV’s Role in Social Change

In later years, MTV used its platform to address important social issues, from HIV/AIDS awareness to
racial equality. The catchphrase, originally a call for music, evolved into a symbol of MTV’s broader
cultural relevance and responsibility.

Tips for Embracing the Spirit of "I Want My MTV" Today

If you’re fascinated by the phrase and want to experience the energy it represents, here are a few
ways to tap into that vibe:

Explore Classic Music Videos: Dive into YouTube playlists featuring iconic MTV-era videos to
appreciate the creativity and style that defined the channel’s golden years.

Follow Music Documentaries: Watch documentaries on MTV’s history or the rise of music
videos to gain insights into how the industry evolved.

Celebrate Music Culture: Attend concerts, support emerging artists, and engage in
communities that share a passion for music and visual storytelling.

Stay Curious About Media Trends: Just as "I want my MTV" signaled a demand for
innovation, stay open to new platforms and formats that shape how we experience music today.

The Phrase as a Cultural Touchstone

"I want my I want my I want my MTV" is more than just a slogan; it’s a cultural touchstone that
captures the spirit of innovation, youth, and the unending desire for fresh, engaging content. It
reflects a time when music transcended sound and became a visual and communal experience.

Whether you grew up watching MTV or you’re discovering its impact now, this phrase invites you to
connect with a legacy of creativity and passion that still influences how we consume and appreciate
music and media.

As the media landscape continues to evolve, the essence of "I want my MTV"—the eagerness to be
entertained, informed, and inspired—remains as relevant as ever.



Frequently Asked Questions

What is the meaning behind the phrase 'I want my MTV'?
The phrase 'I want my MTV' was a popular slogan used by MTV in the 1980s to encourage cable
providers to carry the channel, symbolizing the demand for music television.

Where did the slogan 'I want my MTV' originate?
The slogan originated from MTV's early advertising campaigns in the 1980s as a way to promote the
channel and get cable companies to add MTV to their lineup.

Who popularized the phrase 'I want my MTV'?
The phrase was popularized through MTV commercials and was famously referenced in the Dire
Straits song 'Money for Nothing,' where the line 'I want my MTV' is prominently featured.

Is 'I want my MTV' still used today?
While not as common as in the 1980s, 'I want my MTV' remains a nostalgic phrase often referenced in
pop culture and music history discussions.

What impact did 'I want my MTV' have on music television?
'I want my MTV' helped establish MTV as a cultural phenomenon, driving demand for music videos
and shaping the music industry by promoting visual storytelling in music.

Can I watch the 'I want my MTV' campaign commercials
online?
Yes, many of the original 'I want my MTV' commercials and promotional videos are available on video-
sharing platforms like YouTube.

What role did artists play in the 'I want my MTV' campaign?
Many popular artists of the 1980s appeared in 'I want my MTV' ads, lending their voices and images to
help promote the channel and connect with fans.

How did 'I want my MTV' influence cable TV marketing?
The campaign set a precedent for targeted marketing in cable TV, demonstrating how appealing
directly to consumer demand could influence cable providers' programming decisions.

Are there any documentaries about the 'I want my MTV' era?
Yes, documentaries such as 'I Want My MTV' explore the history and cultural significance of MTV and
its iconic campaigns.



What is the connection between 'I want my MTV' and the song
'Money for Nothing'?
The song 'Money for Nothing' by Dire Straits features the line 'I want my MTV' in its lyrics, which
helped popularize the slogan and further embedded it in 1980s pop culture.

Additional Resources
**The Enduring Echo of "I Want My MTV": A Cultural and Media Analysis**

i want my i want my i want my mtv—a phrase that resonates deeply with generations who grew
up during the rise of music television and the transformative power it wielded over popular culture.
Originally a marketing slogan, this chant encapsulated a yearning for a new kind of media experience,
one that combined music, visual storytelling, and youth culture in ways never seen before. Today, "I
want my MTV" is more than a nostalgic catchphrase; it represents a pivotal moment in media history
and a lens through which to examine the evolving relationship between audiences and music
entertainment.

The Genesis of "I Want My MTV": More Than Just a
Slogan

In the early 1980s, the television landscape was dominated by scripted shows and news broadcasts,
with limited outlets dedicated solely to music. When MTV launched on August 1, 1981, it
revolutionized the way music was consumed by merging audio and visual media into a 24-hour
channel dedicated exclusively to music videos. The slogan "I want my MTV" emerged as a powerful
rallying cry in promotional campaigns, urging cable subscribers to demand access to this
groundbreaking channel.

The phrase was popularized through high-profile commercials featuring iconic musicians such as Mick
Jagger, Billy Idol, and David Bowie, who encouraged fans to insist their cable providers carry MTV. This
marketing approach was not only innovative but also highly effective, as MTV rapidly grew into a
cultural phenomenon that shaped fashion, attitudes, and language.

The Impact on Music and Youth Culture

The availability of MTV created a new platform where artists could showcase their creativity beyond
the traditional audio format. Music videos became essential tools for artist branding and storytelling,
influencing trends and giving rise to video directors who would become cultural icons themselves.

"I want my MTV" symbolized the demand for this new form of engagement. It was a declaration from
a generation eager to connect with music in a visually immersive way. This demand reshaped the
music industry, pushing record labels to invest in high-quality video productions, which in turn fueled
the popularity of emerging genres such as new wave, hip-hop, and glam metal.



Analyzing the Legacy of "I Want My MTV" in
Contemporary Media

In today’s digital age, where platforms like YouTube, Spotify, and TikTok dominate music
consumption, the phrase "I want my MTV" invites reflection on how music-related content distribution
has evolved. While MTV itself has shifted focus from music videos to reality programming and
diversified entertainment, the core desire for accessible, engaging music content remains strong.

From Cable TV to Streaming: The Evolution of Music Access

The original "I want my MTV" campaign centered on cable access, highlighting the gatekeeping role of
cable providers in the 1980s. Fast forward to the 2020s, and the gatekeepers are algorithms and
subscription models of streaming services. The democratization of music video distribution has both
empowered artists and fragmented audience attention, contrasting sharply with MTV’s curated and
centralized programming.

This shift prompts questions about the relevance of the MTV brand in a landscape where "I want my
MTV" could metaphorically translate to demands for better video content quality, discoverability, or
perhaps nostalgia for an era when music video premieres were communal events.

MTV’s Role in Shaping Visual Music Culture

Despite changes in the media landscape, MTV’s influence persists. The channel pioneered the concept
that music is not just auditory but also a visual art form. The legacy of "I want my MTV" underscores
the importance of visual storytelling in music marketing, which remains evident in the high production
values and cinematic qualities of contemporary music videos.

Furthermore, MTV’s early embrace of diverse musical genres and subcultures contributed to the
globalization of music trends. The phrase itself serves as a cultural artifact, reminding media scholars
and professionals of the symbiotic relationship between technology, marketing, and audience
engagement.

Relevance of "I Want My MTV" in Modern Pop Culture
and Marketing

The phrase has transcended its original context to become a symbol referenced in various cultural
productions, from documentaries to academic analyses, highlighting the intersection of music, media,
and youth identity. It’s a powerful example of how marketing slogans can embed themselves into
collective memory and shape consumer behavior over decades.



Marketing Lessons from the MTV Campaign

The success of the "I want my MTV" campaign offers valuable insights for contemporary marketers:

Audience Empowerment: Encouraging viewers to demand the product created a sense of
agency and community.

Celebrity Endorsement: Featuring popular musicians lent authenticity and appeal to the
campaign.

Repetition for Recall: The repetitive phrasing made the slogan memorable and easy to chant,
reinforcing brand recognition.

Emotional Connection: The campaign tapped into the cultural zeitgeist, aligning MTV with
youth identity and rebellion.

These principles remain relevant for brands seeking to foster engagement in a crowded digital
marketplace.

Challenges and Criticisms Associated with MTV’s Evolution

While the phrase "I want my MTV" evokes nostalgia, it also invites critique. MTV’s shift away from
music videos to reality TV and other programming has disappointed some purists who see this as a
dilution of the brand’s original mission. Additionally, the commercialization and homogenization of
music video content have drawn criticism for limiting artistic diversity.

This tension highlights the challenges media outlets face when balancing audience expectations with
commercial imperatives, a dynamic that continues to evolve with changing technology and consumer
habits.

Conclusion: The Enduring Call for Cultural Connectivity

The phrase "i want my i want my i want my mtv" remains emblematic of a transformative era in
media history. It captures the essence of a generation’s demand for a new kind of music
experience—one that fused sight and sound to create powerful cultural moments. While the media
landscape has shifted dramatically since MTV’s inception, the underlying desire for innovative,
accessible, and engaging music content persists.

As audiences navigate an ever-expanding array of platforms and formats, the spirit behind "I want my
MTV" serves as a reminder of the enduring power of media to shape cultural identity and community.
Whether through nostalgia or adaptation, this iconic call continues to echo, inviting reflection on the
past and inspiration for the future of music consumption.



I Want My I Want My I Want My Mtv

  i want my i want my i want my mtv: I Want My MTV Rob Tannenbaum, Craig Marks,
2011-10-27 Remember When All You Wanted Was Your MTV? The perfect gift for the music fan or
child of the eighties in your life. Named One of the Best Books of 2011 by NPR – Spin - USA Today –
CNBC - Pitchfork - The Onion - The Atlantic - The Huffington Post – VEVO - The Boston Globe - The
San Francisco Chronicle Remember the first time you saw Michael Jackson dance with zombies in
Thriller? Diamond Dave karate kick with Van Halen in Jump? Tawny Kitaen turning cartwheels on a
Jaguar to Whitesnake's Here I Go Again? The Beastie Boys spray beer in (You Gotta) Fight for Your
Right (To Party)? Axl Rose step off the bus in Welcome to the Jungle? It was a pretty radical idea-a
channel for teenagers, showing nothing but music videos. It was such a radical idea that almost no
one thought it would actually succeed, much less become a force in the worlds of music, television,
film, fashion, sports, and even politics. But it did work. MTV became more than anyone had ever
imagined. I Want My MTV tells the story of the first decade of MTV, the golden era when MTV's
programming was all videos, all the time, and kids watched religiously to see their favorite bands,
learn about new music, and have something to talk about at parties. From its start in 1981 with a
small cache of videos by mostly unknown British new wave acts to the launch of the reality-television
craze with The Real World in 1992, MTV grew into a tastemaker, a career maker, and a mammoth
business. Featuring interviews with nearly four hundred artists, directors, VJs, and television and
music executives, I Want My MTV is a testament to the channel that changed popular culture
forever.
  i want my i want my i want my mtv: The Great Rock Chord Songbook Wise Publications,
2002-02-28 A collection of the greatest rock songs for guitar, all arranged in the original keys from
the actual hit recordings, complete with lyrics, guitar chord boxes and a playing guide. This
wonderful mix takes all the best rock songs from different eras and puts them at your disposal all in
one book! The Great Rock Chord Songbook contains all the lyrics and chords to 100 of the finest
rock songs, including: Ace Of Spades, All The Young Dudes, Sk8ter Boi, You Ain't Seen Nothing Yet
and loads more! Parental Advisory - Includes Explicit Lyrics Song List: (Don't Fear) The Reaper [Blue
Oyster Cult] 20th Century Boy [T Rex] A Design For Life [Manic Street Preachers] A Hard Day's
Night [Beatles, The] A Little Less Conversation [Presley, Elvis] [JXL] Ace Of Spades [Motorhead]
Alive [P.O.D.] All Along The Watchtower [Jimi Hendrix Experience, The] All Right Now [Free] All The
Young Dudes [Mott The Hoople] Animal [Def Leppard] Animal Nitrate [Suede] Back In Black [Ac/Dc]
Bad Medicine [Bon Jovi] Bat Out Of Hell [Meatloaf] Beautiful Day [U2] Beds Are Burning [Midnight
Oil] Behind Blue Eyes [Who, The] Belaruse [Levellers, The] Black Hole Sun [Soundgarden] Black
Velvet [Myles, Alannah] Born To Be Wild [Steppenwolf] Boys Don't Cry [Cure, The] Break On
Through [Doors, The] Caroline [Status Quo] Cochise [Audioslave] Coz I Luv You [Slade] Crawling
[Linkin Park] Crazy Crazy Nights [Kiss] Crazy On You [Heart] Danger! High Voltage [Electric Six]
Day Tripper [Beatles, The] Don't Speak [No Doubt] Dream On [Aerosmith] Elected [Cooper, Alice]
Enter Sandman [Metallica] Ever Fallen In Love (With Someone You Shouldn't've) [Buzzcocks, The]
Eveything About You [Ugly Kid Joe] Eye Of The Tiger [Survivor] Get Free [Vines, The] Get Off
[Dandy Warhols, The] Girl From Mars [Ash] Hand In Pocket [Morissette, Alanis] Hedonism (Just
Because You Feel Good) [Skunk Anansie] Here I Go Again [Whitesnake] Hit [Sugarcubes, The] Hush
[Kula Shaker] I Fought The Law [Clash, The] I Love Rock N' Roll [Joan Jett And The Blackhearts] It's
My Life [Talk Talk] Jerk It Out [Caesers, The] Just Like A Pill [Pink] Keep On Running [Spencer Davis
Group, The] Kiss [Prince And The Revolution] Last Resort [Papa Roach] Live And Let Die [Wings]
Love Will Tear Us Apart [Joy Division] Madame Helga [Stereophonics] Manic Monday [Bangles, The]
Modern Love [Bowie, David] Money For Nothing [Dire Straits] Muscle Museum [Muse] My
Generation [Who, The] My Way [Sex Pistols, The] No One Knows [Queens Of The Stone Age] Oh
Yeah [Roxy Music] One Way Or Another [Blondie] Paranoid [Black Sabbath] Plug In Baby [Muse]
Rebel Yell [Idol, Billy] Red Morning Light [Kings Of Leon] Regret [New Order] Roll With It [Oasis]

https://stg.hffa.com/archive-th-086/i-want-my-i-want-my-i-want-my-mtv.pdf


Run To The Hills [Iron Maiden] Run To You [Adams, Bryan] See Emily Play [Pink Floyd] She Sells
Sanctuary [Cult, The] Shine On [House Of Love] Should I Stay Or Should I Go [Clash, The] Since
You've Been Gone [Rainbow] Sk8er Boi [Lavigne, Avril] Staying Out For The Summer [Dodgy] Stupid
Girl [Garbage] Take A Look Around [Limp Bizkit] Teenage Kicks [Undertones, The] That's
Entertainment [Jam, The] The Boys Are Back In Town [Thin Lizzy] The Unforgiven [Metallica] Too
Many DJs [Soulwax] Tumbling Dice [Rolling Stones, The] Two Princes [Spin Doctors] Under Pressure
[Queen] [Bowie, David] Walk Of Life [Dire Straits] What I Am [Brickell, Edie And The New
Bohemians] Wide Open Space [Mansun] Yellow [Coldplay] You Ain't Seen Nothing Yet [Bachman
Turner Overdrive] You Give Love A Bad Name [Bon Jovi] You Really Got Me [Kinks, The] Zombie
[Cranberries, The]
  i want my i want my i want my mtv: Dire Straits: Complete Chord Songbook Tom Farncombe,
2012-10-23 The Dire Straits: Complete Chord Songbook is just that: All 60 Dire Straits songs are
collected here and specially arranged from their classic recordings, in the original keys with
complete lyrics, chord symbols and Guitar chord boxes. This songbook is perfect for any aspiring
guitarist, ideal for group singalongs, a spot of busking or simply to play around with and explore the
amazing work of Dire Straits.
  i want my i want my i want my mtv: The Invention of Martial Arts Paul Bowman, 2020-12-31
Through popular movies starring Bruce Lee and songs like the disco hit Kung Fu Fighting, martial
arts have found a central place in the Western cultural imagination. But what would 'martial arts' be
without the explosion of media texts and images that brought it to a wide audience in the late 1960s
and early 1970s? In this examination of the media history of what we now call martial arts, author
Paul Bowman makes the bold case that the phenomenon of martial arts is chiefly an invention of
media representations. Rather than passively taking up a preexisting history of martial arts
practices--some of which, of course, predated the martial arts boom in popular culture--media
images and narratives actively constructed martial arts. Grounded in a historical survey of the
British media history of martial arts such as Bartitsu, jujutsu, judo, karate, tai chi, and MMA across a
range of media, this book thoroughly recasts our understanding of the history of martial arts. By
interweaving theories of key thinkers on historiography, such as Foucault and Hobsbawm, and
Said's ideas on Orientalism with analyses of both mainstream and marginal media texts, Bowman
arrives at the surprising insight that media representations created martial arts rather than the
other way around. In this way, he not only deepens our understanding of martial arts but also
demonstrates the productive power of media discourses.
  i want my i want my i want my mtv: Cable Vision , 2001
  i want my i want my i want my mtv: To Live and Defy in LA Felicia Angeja Viator, 2020-02-25
How gangsta rap shocked America, made millions, and pulled back the curtain on an urban crisis.
How is it that gangsta rap—so dystopian that it struck aspiring Brooklyn rapper and future superstar
Jay-Z as “over the top”—was born in Los Angeles, the home of Hollywood, surf, and sun? In the
Reagan era, hip-hop was understood to be the music of the inner city and, with rare exception, of
New York. Rap was considered the poetry of the street, and it was thought to breed in close
quarters, the product of dilapidated tenements, crime-infested housing projects, and graffiti-covered
subway cars. To many in the industry, LA was certainly not hard-edged and urban enough to
generate authentic hip-hop; a new brand of black rebel music could never come from La-La Land.
But it did. In To Live and Defy in LA, Felicia Viator tells the story of the young black men who built
gangsta rap and changed LA and the world. She takes readers into South Central, Compton, Long
Beach, and Watts two decades after the long hot summer of 1965. This was the world of crack
cocaine, street gangs, and Daryl Gates, and it was the environment in which rappers such as Ice
Cube, Dr. Dre, and Eazy-E came of age. By the end of the 1980s, these self-styled “ghetto reporters”
had fought their way onto the nation’s radio and TV stations and thus into America’s consciousness,
mocking law-and-order crusaders, exposing police brutality, outraging both feminists and
traditionalists with their often retrograde treatment of sex and gender, and demanding that America
confront an urban crisis too often ignored.



  i want my i want my i want my mtv: Why I (still) Want My MTV Kevin Williams, 2003 This
book responds to and elaborates on significant questions concerning the imagery and music in music
videos, and proposes a new way of considering music video. It is written in the spirit of
communicology and cultural studies: that is, the ways that the products of human communication
reveal specific structures of communication and consciousness are studied. These structures of
communication reveal much about the way a culture is aware of the world. Rather than providing
another interpretation of the meaning of music video, the author seeks instead to provide an
explication of music video that is more concerned with what can be called their presentational value
and ability to bring to expression, through technology, a cultural vision of human perceptual
experience. Music video, it is argued, does not merely present itself, but makes present important
aspects of communicative experience, embodiment, technology and the world.
  i want my i want my i want my mtv: Billboard , 2006-09-02 In its 114th year, Billboard
remains the world's premier weekly music publication and a diverse digital, events, brand, content
and data licensing platform. Billboard publishes the most trusted charts and offers unrivaled
reporting about the latest music, video, gaming, media, digital and mobile entertainment issues and
trends.
  i want my i want my i want my mtv: Straight Into Darkness Megan Volpert, 2022-09
  i want my i want my i want my mtv: What Happens to the 'M' in MTV? A Look at the
Changes in MTV's Programming Christoph Koch, 2007-09 Seminar paper from the year 1998 in
the subject Communications - Movies and Television, grade: 1- (A-), Ohio University (School of
Telecommunication), course: Broadcast & Cable Programming, 37 entries in the bibliography,
language: English, abstract: A couple of months ago I had the chance to talk to the pop critic and
founder of the Rolling Stone Magazine Greil Marcus doing an interview for a German radio station.
When I asked him, what he thought of the recent HipHop videos, he answered, In the United States
MTV doesn't show many music videos anymore. They show date shows, game shows or celebrities
playing volleyball on the beach shows. Videos are shown only in the middle of the night, when I can't
watch them. I had noticed a similar trend on MTV Europe but wasn't aware that MTV's move
towards non-music programming was even more severe in the United States. Greil Marcus is
certainly not the only one complaining about the lack of music in Music Television. Even Bart
Simpson during the beginning of one episode of The Simpsons writes a grumpy In don't want my
MTV anymore on the blackboard in his classroom (Stein 1997, p. 103). But what has led to the focus
of MTV on non-music programming? Or is the trend even reversing and MTV is going back its roots?
What about the new spin-off channels MTV started to offer in the past? This paper takes a look at the
changes in MTV's programming within the last couple of years, at the new programs of this season
and at the historical development of this interesting network.
  i want my i want my i want my mtv: Risky Business R. Serge Denisoff, William D.
Romanowski, 2011-12-31 The role of motion pictures in the popularity of rock music became
increasingly significant in the latter twentieth century. Rock music and its interaction with film is
the subject of this significant book that re-examines and extends Serge Denisoff’s pioneering
observations of this relationship. Prior to Saturday Night Fever rock music had a limited role in the
motion picture business. That movie’s success, and the success of its soundtrack, began to change
the silver screen. In 1983, with Flashdance, the situation drastically evolved and by 1984, ten
soundtracks, many in the pop/rock genre, were certified platinum. Choosing which rock scores to
discuss in this book was a challenging task. The authors made selections from seminal films such as
The Graduate, Easy Rider, American Grafitti, Saturday Night Fever, Help!, and Dirty Dancing.
However, many productions of the period are significant not because of their success, but because of
their box office and record store failures. Risky Business chronicles the interaction of two major
mediums of mass culture in the latter twentieth century. This book is essential for those interested
in communications, popular culture, and social change.
  i want my i want my i want my mtv: Design Literacy (continued) Steven Heller, 1999 This
volume also investigates larger movements and phenomena, such as Norman Rockwell's lasting



impression on Americana, issues of plagiarism and censorship, and the Big Idea in advertising, and
includes profiles of designers whose bodies of work helped determine the look and content of design
today.--BOOK JACKET.
  i want my i want my i want my mtv: Billboard , 2001-07-28 In its 114th year, Billboard
remains the world's premier weekly music publication and a diverse digital, events, brand, content
and data licensing platform. Billboard publishes the most trusted charts and offers unrivaled
reporting about the latest music, video, gaming, media, digital and mobile entertainment issues and
trends.
  i want my i want my i want my mtv: The Expedition Patricia B. Kaplan, 2021-05-18 Trish
accidentally time travels to Lieutenant-Colonel Custer’s army camp during its final preparations for
the 1873 Yellowstone Expedition. Luckily for her, she has her old-style flip cell phone with her, along
with a ballpoint pen and plastic reading glasses. Even luckier, she is befriended by the regiment’s
surgeon, who is officially in charge of her. He soon believes her story that she is from the future, and
quickly realizes he can profitably take advantage of her knowledge of modern medicine – and future
inventions, from automobiles to X-rays. But his female assistant is not as enamored with Trish as he
is, finding her to be a real pain to deal with. Trish’s 21st century idioms and crudely blunt language
make her a misfit in the crowd of 19th century Army officers and young soldiers– although they
certainly enjoy being around her! Trish also discovers how time machines work.
  i want my i want my i want my mtv: Popular Music On Screen John Mundy, 1999-08-21
Popular Music on Screen examines the relationship between popular music and the screen, from the
origins of the Hollywood musical to contemporary developments in music television and video.
Through detailed examination of films, television programs and popular music, together with
analysis of the economic, technological and cultural determinants of their production and
consumption, the book argues that popular music has been increasingly influenced by its visual
economy. Though engaging with the debates that surround postmodernism, the book suggests that
what most characterizes the relationship between popular music and the screen is a strong sense of
continuity, expressed through institutional structures, representational strategies and the ideology
of entertainment.
  i want my i want my i want my mtv: Mtv Tom McGrath, 1996-03-14 The history of MTV, from
1979 to the 1990s.
  i want my i want my i want my mtv: Key Changes Howie Singer, Bill Rosenblatt, 2023 Tells a
new story about the history of the music business and the ten technological advances that disrupted
it over the last century. In recent years, narratives about the music industry tend to hew to a
common theme: it was humming along for decades until the Internet and Napster came along and
disrupted it. Key Changes shows that this view is incorrect: the industry was actually shaken up not
once in the 1990s, but ten times over more than 100 years. These ten disruptions came with the
introduction of new formats for enjoying recorded music: starting with the cylinders and discs
played on early phonographs; then moving through radio, LPs, tapes, CDs, television, digital
downloads, streaming, and streaming video; and then into Artificial Intelligence (AI), which enables
a wide range of new capabilities with profound impacts upon the business. This book devotes a
chapter to each of these formats, illustrating how such innovations beget shifts in creativity,
consumer behavior, economics, and law. Each of the technological innovations covered in this book
not only disrupted the music business, but also fundamentally altered the industry's character. And
while the technologies themselves have evolved in unique and varied ways over the decades, the
changes within the business follow a clear pattern. Veteran music industry professionals and music
technology experts Howie Singer and Bill Rosenblatt illuminate this pattern through a framework
they term the 6 Cs cutting edge technology, channels of distribution, creators, consumers, cash,
copyright. This framework provides insight into how such disparate innovations similarly disrupted
and transformed the music business in each era. Extensively researched and supplemented by
interviews with Grammy-winning artists, producers and executives, the book provides an insightful
perspective on the ways technology has fundamentally altered the music industry, throughout



history and into the present era.
  i want my i want my i want my mtv: Standing on the Shoulders of Giants Hermann Vaske,
2001 Standing on the Shoulder of Giants is an impressive collection of interviews dedicated to
creativity. Insider Hermann Vaske has interviewed nearly all topnotch creatives (e.g. art directors,
advertising strategists, movie directors and artists) on the subject. The book documents the very
personal and informative answers to different aspects of being creative.
  i want my i want my i want my mtv: Bon Jovi Margaret Olson, 2013-06-20 In 1986, when Bon
Jovi’s third studio album, Slippery When Wet, was released, America had found its next superband.
In Bon Jovi: America’s Ultimate Band, Margaret Olson chronicles the history and music of the band
from its inception to present day. She closely examines Bon Jovi’s musical and social relevance to
listeners past and present, exploring the remarkable ways the band has emerged as the expression
and product of deep cultural needs and how, within a few years of commercial success, it has made a
lasting impact on Generation X, the music business, and American culture. Through opportunities
offered by cable television (particularly MTV), Hollywood, and corporate brands, Bon Jovi has been
able to influence not only the music, film, and television industries but also the worlds of fashion,
musical theater, art, philanthropy, and politics. Like any megaband, its members have struggled
with addiction, the demands of fame, and a lack of critical respect. They have persevered, however,
to become one of the United States’ world’s best-selling touring bands. Bon Jovi is a testament to the
way modern culture and entertainment can become intertwined, and its success underscores the
length of the band’s career, the professionalism of its management, the recognition of what
audiences want, and the unique way the music—more than anything else—both reflects and shapes
the social and musical American landscape it inhabits. Titles in the Tempo series are ideal
introductions to major pop and rock artists, the music they produce, and their cultural and musical
impact on society. Bon Jovi: America’s Ultimate Band should interest fans, students, and scholars
alike.
  i want my i want my i want my mtv: The Lyric Library - Classic Rock Hal Leonard Publishing
Corporation, 2002-08 Lyrics to 200 of the most popular rock songs of all time, including: All Day and
All of the Night * All Right Now * Angie * Another One Bites the Dust * Back in the U.S.S.R. *
Ballroom Blitz * Barracuda * Beast of Burden * Bell Bottom Blues * Brain Damage * Brass in Pocket *
Breakdown * Breathe * Bus Stop * California Girls * Carry on Wayward Son * Centerfold * Changes *
Cocaine * Cold As Ice * Come Sail Away * Come Together * Crazy Little Thing Called Love * Crazy on
You * Don't Do Me like That * Don't Fear the Reaper * Don't Let the Sun Go down on Me * Don't
Stand So Close to Me * Dreamer * Drive My Car * Dust in the Wind * 867-5309/Jenny * Emotional
Rescue * Every Breath You Take * Every Little Thing She Does Is Magic * Eye in the Sky * Eye of the
Tiger * Fame * Forever Young * Fortress Around Your Heart * Free Ride * Give a Little Bit * Gloria *
Godzilla * Green-Eyed Lady * Heartache Tonight * Heroes * Hey Joe * Hot Blooded * I Fought the
Law * I Shot the Sheriff * I Won't Back Down * Instant Karma * Invisible Touch * It's Only Rock 'N'
Roll (But I like It) * It's Still Rock and Roll to Me * Layla * The Logical Song * Long Cool Woman (In a
Black Dress) * Love Hurts * Maggie May * Me and Bobby McGee * Message in a Bottle * Mississippi
Queen * Money * Money for Nothing * My Generation * New Kid in Town * Nights in White Satin *
Paradise by the Dashboard Light * Rebel, Rebel * Refugee * Rhiannon * Roxann e * Shattered *
Smoke on the Water * Sultans of Swing * Sweet Emotion * Walk This Way * We Gotta Get Out of This
Place * We Will Rock You * Wouldn't It Be Nice * and many more!
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